Financial Marketing «TITE

Strategies for the Internet

Tour of selected bank landing pages promoting

3% or higher savings rates
Found on BankRate.com July 15, 2005

MyBankingDirect.com (New York Community Bank)
Links displayed on BankRate.com, but not a major advertiser
https://www.mybankingdirect.com/

¢« MY BANKING
arn>r Do less.
sign In to =]

Access Your Account GEt Your moneon

User ID - 3 ‘0
o g rn)More

Forgot Pasaword | Register | Demo

A Macromedia Flash plug-in is needed to wiew material on this page.
If you cannot see the abowe graphic please click here to obtain a copy.

. D

HMEMEER

2005 MyBankingDirect.com, a serice of New York Cormmunity Bank FDIC P

LENDER

Comments:

Awesome focus on its high-rate account

Great rate plus $25 bonus

“Earn>more. Do less.” slogan is a nice touch

Using secure page (https)

¢ The main image is animated with the arrow shooting into the bulls-eye along with a
subtle audio track; while this is cool and grabs your attention, it creates problems for
those on lower bandwidth connections or who do not have Flash; the bank should create
a link to an alternative page that does not use Flash

Grade:
A
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ING Direct
One of three primary sponsors in BankRate.com’s deposit area
http://www.ingdirect.com/osa_work/

0
007 The Orange Savings Account

Orange
Savmgs “...the best money market account in the country...”

- Money Magazine

Great Rate. No Fees. No Minimums.
Annual No need to change banks - Your Orange Savings Account will
Pe - be automatically linked to your current checking account.
Yield Access your account around the clock via ingdirect.com.

A . Open your account online in under 5 minutes,
nnua
st | 7600 | $116 | $110

ING DIRECT Mieney-Market | Sevings Account

Fates are variable, ING DIRECT rate as of ’ Open Now ’ Learn More
04/05/05. Chart based on a deposit of $20,000 for

one year, Sources: Savings & money market
average from bankrate,corn as of 04/04/05,

Check out our great rates on Orange Mortgages and Orange
Chs too!

ING Bank, fsb @‘
EMBER FDIC =&=

Comments:

e Focuses not just on the rate, but how much more you can earn compared to national
averages; highlighted with bright orange bar

e Good use of orange color, synonymous with the ING Direct brand

o Excellent quote from Money Magazine; would be slightly more credible with link to

the article reprint or at least the publication date

e Five orange bullets highlight benefits including no fees and 5-minute opening

e Uses “Open Now” button, which is better than “Apply” which gives the impression

that there might be some reason we wouldn’t qualify

Grade:
A
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Emigrant Direct

One of three primary sponsors in BankRate.com’s deposit area; and the one that
usually has the premier presence on most pages

http://www.emigrant-direct.com/

EmigrantDirect.com™ America’s Highest Rate’

"We found a better money-market account rate ... at EmigrantDirect.com.”
- Barron’s January 24, 2005

. Annual Percentage Yield

AmericanDream SavingsAccount™

America's Highest Rate. No Fees. No Minimums.

CID D G

e« America's Highest Rate* . No Fees. Mo Minimums.

Mo need to change your checking account, Y¥our American Dream
Savings Account™ will be linked to your current checking account.
Up late? Access your account 2447 at EmigrantDirect.com,

Open your account onlineg - If's quick and easy,

Open an account by mail - Click Here

wWhy we can offer the highest rates. Learn More

Have a question? Wisit our FAD page

more money for your money ™

A Division Of Emigrant Savings Bank, Since 1850 il il 4
*Highest Nationally Advertised Annual Percentage Yield for unrestricted day
of deposit tuday ol withdrawal EAVINGS accounts.

Comments:

o Can’t miss the rate

o America’s highest rate is an impressive slogan, even if it does come with the
ubiquitous asterisk

¢ Reinforces its safety and soundness by mentioning that it’s a division of bank
founded in 1850

o Good use of orange color, synonymous with the ING Direct brand

e Excellent quote from Barron’s including the January 24, 2005 publication date

e Stresses no fees, but does not provide an estimated time to open the account

o Good graphics and red, white and blue color scheme, especially for the summer
months

Grade:

A-
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MetLife Bank
One of three primary sponsors in BankRate.com’s deposit area
http://www.mettrack.com/MMAQ050106/

MetLife Bank®
AND GET

0
See the l On{g $
dlﬂerence when you |

save with Mefllfe.

Open your Metlife Bank Money Market Account now P

At other banks, savings earn so little interest - less than | Questions?
one percent on average - that your money might as well | MetLife Banking Advisors are here
be in yvour mattress, to help.

Feel free to call us toll-free at:

But at MetLife, we’ve got a better idea: a better
interest rate. About three timmes better, actually. A
difference like that could mean courtside seats, instead -l «800« 753-6592

of nosebleed. A beach house, instead of a hotel room.

The things yvou really want, instead of the things you or e-mail us, anytirme.
settle for. So why let your money lie around at your
bank? Enter promo code

. CPWS8 to get bonus
Dpen a Metlife Bank Money Market Account today . 9

135 years of financial strength See Ihe diﬁerence a
The security of FOIC insurance high rate can muk&:
High interest rates

Try our Calculator

Open your Metlife Bank Money Market Account now p

hetLife Bank, M.A. Member FDIC
MetLife is the tradename of Metropoltan Life Insurance Company.

1 &nnual Percentage Yields (APYs) are effective Y1 3035, and are variable and subject to change. Balances up to
F4 999 earn 1.00% APY; F2 000+ earn 3.00% APY. Fees may reduce earnings.

2 To receive the $50 bonus, you must deposit &t least $5,000 of new funds in your newy MetLife Bank Money Market
Account by 1044505 and maintain a minimum balance of 5,000 for 90 days. The bonus will be credited to your
account approximately 90 days after your account is funded and will be reported to the RS as interest. Bonus applies
to newy customers only and iz not available for K& sccounts. One bonus per customer.

3 Mational &verage APY source: Banxguote.com for weeek of 7105,

PEARNUTSE Copyright United Festure =yndicate, Inc.
Privacy Paolicy.

Comments:

e The rate is bold and the $50 bonus is an excellent incentive (although perhaps a bit
higher than necessary)

e Link to a calculator is a good way for user’s to see what return their deposit would
earn
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¢ The significant amount of fine print at the bottom reduces the credibility of the offer
The white type inside the blue background is not visually striking, the rate does not
stand out like it does on the other landing pages

e The account opening calls to action are buried within the top and bottom bars; much
harder to see than a button

o Copy is inappropriate for the audience and downright silly, for example “courtside
seats instead of nosebleed” implies that the customer is going to take their hard
earned savings and blow it on a pair of $500 courtside seats, hardly the typical
behavior of someone socking away major cash in an FDIC savings account (not to
mention that is would take just about all the interest earned on $50,000 for a whole
year to buy one pair of courtside seats)

o After lingering on the calculator page for awhile, a popup callme window is displayed
(see screenshot below)

- (] @F’}
Home MetlLife Bank® .3
oney Marke Conacils]  (ppiyNow) (Sigain)
R oney oo Money Market Account = :

High Yield Sawvi . i
B « Savings Cenfer 515575

CDs

— Money Market Account
IRAs our Nat. g
Mortgages Minirnumn Balance AP AP

— $5,000+ 310% 1.09%
(R (et Let us call you $1,500-54,999.99  1.00% 1.09%

Customer Service Wie can help we'll even call vou and help walk you

Other Metlife Sites|  Money Marke through it. Please give us your phone number and we'l Money Murket FAQs
call when it's convenient foryou.

Earn some of How can | access my Money
Fhone Mumber:
Market account ?
Free ATM Carg -
Free first orde

Up to $5 montl

BestTime To Call: |8 AM Eastern Time | What is the monthly fee for this

Click to Submit account?

How many withdrawals am |

Easy access _ _ _ permitted each month?
FDIC Insured Thankyou foryour interest in MetLife Bank. YWe look

farward to speaking with you soon. Are ATM withdrawals part of
| the 6 pre-authorized
withdrawals | am allowed each
month?

Why invest] & Metlife Banks reprezentative will call you back within the
Simple, Invest next 24 hours. When selecting a time to be 2allad, pleasze note
you an addition thfat hours of operations for our call center are Monday through Are Money Market Accounts
Friday: 2 &M ET to 11 PM ET and Saturdaw: 2 AM ET to § PR FDIC Insured?

ET.

MetLife Bank Privacy Palic Can | set up a monthly savings

LOAD35 U 08texpl 306 hdLB- LD deduction from my checkin,
MetLife Bank Claze faccoun‘t at another bank to
increase the balance of my
Hational Average $101,460.00 $102,941.32 $107,516.29 money market account ?
Additional $1,640.00 $3,354.78 $8.974.96
interest

MEMBER @ earned with
hlatl ifa Bank

How can | find out about other
Metl ife products ?
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e The bank also launches a popup relnforcmg the $50 bonus when leaving the site

3 hltp Hinteract.kefta.com - Metlife - Microsoft Internet Explorer

Metlife

$50 bonus*

You'll get a great rate, and a $50 bonus when you deposit $5,000%. Remember, MetLife Bank
accounts offer:

JARY
> Great rates — among the highest in the s to Comp]&te:
nation
> Easy access to your funds by phone, Complete your application
check, onling and ATMs
> The security of FDIC insurance tart Over

* To receive the $50 bonus, you must deposit at least $5,000 of new funds in

your new Metlife Bank Money Market Account by 09/15/05 and maintain a .

minimum balance of $5,000 for 90 days, The bonus will be credited to vour Privacy Policy
account approximately 30 days after vou accountis funded and will be reported LDS035U08(erpA306)MLE-LD
to the IRS as interest, One bonus per customer; cannot be combined with any
other banus offer. Bonus is not available with an IRA account,

@ Dane B Internet

e Then if that doesn’t work, the popup changes to a soft-sell “keep in touch” email list
(see screenshot below)

B vipnmcien om-woite e mrmegor EEE T

2 http:/finteract. kefta.com - MetLife - Microsoft Internet Explorer

MetlLife

Alerts M Glossary (fiad

Let’s keep in touch.

Please fill in your name and e-mail address farma: ny
on the right and we'll keep you up-to-date '
on rates and offers., . s to Complete:

Click to Submit
Fart Over

Privacy Policy
LDS035U0E(exp0306IMLE-LD

@ Done 0 Internet

Grade:
C for landing page
B+ for tenacity

Financial Marketing Weekly 6 Copyright 7/15/2005



Western Financial Bank
Third highest U.S. money-market yield on BankRate.com on July 15
http://www.wfb.com/promos/mm2005.htm

WESTERN FmANC]’_AL BANK Home | Contact Us | Locations | Investor Relations | Careers

» Checking & Savings } CD= & IRAs » Loans & Credit » Planning » Online Services » Tools » Help

Terms & Caonditions Online Money Market Plus

APY* Guaranteed through Dec. 31,2005

\‘

Security Advisory: Be aware of fraudulent e-mails. Click here for details.

@ 2005 - WWestern Financial Bank @_
Western Financial Bank is a community-oriented bank offering consumer, business, and commercial customers =
awide range of financial senices. Equal Housing Lender
Security and Privacy Statement Member FOIC
Comments:

e Can’t miss the rate

¢ Nice blue color with a spotlight effect to draw the eye

e The prominent “good through Dec. 31, 2005” may not be the best selling point;
reminds the prospective buyer that it may be a teaser rate; it might be better to give
that caveat a less obtrusive presence

e Uses “Open an Account” button, which is better than “Apply” which gives the
impression that there might be some reason we wouldn’t qualify

e “Current rates” button seems redundant and potentially confusing (Isn’t 3.4% the
current rate?)

Financial Marketing Weekly 7 Copyright 7/15/2005



e This is not the time to be scaring customers with a “Security Advisory” (bottom of
screen)

¢ Overall layout is a bit odd, with the left third of the page blank with just a “terms and
conditions link at the top

¢ No ancillary benefits listed such as No Fees or Fast Online Account Opening

e It's probably not a good idea to provide so many navigation choices on a landing
page; tends to distract users and/or take them in other directions

Grade:
C
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